
 

 

  

The State of Electronic Media in Pakistan 
Will Anyone Dare to Question the Media’s Right to Deceive? 

 
 
 
 
 
 
 
 
 
 
 
 
THE IDIOT CULTURE by Carl Bernstein: It is now nearly a 
generation since the drama that began with the Watergate 
break-in and ended with the resignation of Richard Nixon, a full 
twenty years in which the American press has been engaged in a 

strange frenzy of self-congratulation and defensiveness about its 
performance in that affair and afterward. The self-congratulation 
is not justified; the defensiveness, alas, is. For increasingly the 
America rendered today in the American media is illusionary and 
delusionary—disfigured, unreal, disconnected from the true 
context of our lives. In covering actually existing American life, 
the media—weekly, daily, hourly—break new ground in getting it 
wrong. The coverage is distorted by celebrity and the worship of 
celebrity; by the reduction of news to gossip, which is the lowest 
form of news; by sensationalism, which is always a turning away 
from a society's real condition; and by a political and social 
discourse that we—the press, the media, the politicians, and the 
people—are turning into a sewer. DOES ANY ONE SEE THE TRUE 
REFLECTION OF PAKISTAN’S ELECTRONIC MEDIA IN THIS 

STATEMENT? 
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A Hopeless Case of the  

State of Electronic Media in Pakistan 
 

By: Zahid Hussain Khalid 

I think the beginning of this critical analysis with the following online comment on an article, 

―Of Political Drama and Media Spin‖ in one of the country’s English dailies will not be 

inappropriate:  

―You have missed an important link. The reporters do not go back from the event’s venue to 

the newsroom. They contact the rival party’s chief or members and update them on the latest 

in ―gossip‖ circle. Counter statement adds spice to the initial statement and that is how they 

build up the story. It is all you said, he said, we said and they said. Do you recall a village 

BARBER known for spreading you said, he said, we said and they said virus in entire village. 

These reporters have now become anchors and analysts also. As old habits die hard they can 

not get out of you said, he said, we said and they said syndrome! 

What about the ―POLITICAL TALK SHOWS.‖ They remind me of village Barber’s advance 

version. You may call it a ―BEAUTY PARLOUR OF MUTUALLY EXCHANGED (IM)POLITE 

POLITICAL ABUSES.‖ Here you have three to four participants and a Media Beautician called 

Anchor or host. What do they do? Same you said, he said, we said and they said. 

Come on for God’s sake. What the media owners need is a little Media Content Innovation 

Management Course. BUT what they appear to be experts in and fond of is CHAOS THEORY!!! 

So what can you expect from them?‖ 

The following up-dated summary of my observations on "The state of Electronic Media in 

Pakistan" follows for your information with a request to forward it to as many friends of 

yours as possible making it clear that "Pakistan's electronic media is not in reality what 

it pretends to stand for." 

The intention of the channel owners by campaigning and motivating Chief Justice of Supreme 

Court to ban Indian Channels is to present Indian dramas and shows through their screens as 

well as pirated program themes. They have run out of ―copied ideas.‖ What I suggest is that in 

order to show the electronic media owners their true intellectual and creative worth all Indian 



 

channels including news channels must be allowed to distribute their programs through cable 

operators in Pakistan. 

THE STATE OF ELECTRONIC MEDIA IN PAKISTAN 

AN INTRODUCTION 
More to Follow 

 
A new breed of agency cleared “on-television-screen-political-leaders,” retired civil and 

military analysts, intellectuals / so-called human rights activists and celebrities has emerged, 

thanks to either forced elimination or willing submission of trained producer as captain of the 

ship, script-less programs / shows and emergence of less than a dozen ―socially and 

psychologically sick‖ and ―artificially elevated dishonest and over-pampered status-conscious 

print and electronic media journalists-cum-anchors-cum-producers‖ patronized and promoted 

by print and electronic media owners, planted by local and foreign intelligence agencies and 

obliged by leaders of the political parties. 

These over-projected and disgustingly non-performing politicians, professionally visionless and 

shameless retired civil and military analysts, intellectuals / human rights activists, journalists / 

anchors and celebrities with rare exceptions comment on national and international politics 

and social issues without any cognizance and slightest understanding of the emerging geo-

strategic scenarios and realities on ground. They ignore the sensitivities of the past history 

and are unaware of the future written on the wall. 

INDIANIZATION OF PAKISTAN’S ELECTRONIC MEDIA:  

The beginning of the end 

A comparative review of Indian and Pakistani television channels reveal the following 

interesting program priority highlights. 

PAKISTANI CHANNELS: 

Focus on: (With FEW Exceptions) 
 

Concept Piracy: (Almost Common) 
Indianization (Indian Shows) 

                       (Alien Props) 
                       (Indian Films) 

Over-exposure of unworthy Politicians, 
retired bureaucrats / Generals & over-

influenced / biased & westernized 
intellectuals 

Cheap comedy / Mis-placed Comedy Shows 
Sub-standard research  

Personal Praise to the extent of cheapness 

Telecast of cheap songs/film clips in news 

INDIAN CHANNELS:  
 

Focus on: 
 

Religion 
Indian Culture 

National Pride 
Family Relations 

Social Sector (Special Children) 
                      (Community Affairs) 

                   (Inspirational Themes) 
Segment based approach 

Motivational subjects 
Vulgar, PG & X-rated sub-standard comedy 

Chain of endless series of conspiracies 



  

A detailed person-to-person survey reveals that the criteria for participation in current affairs 

and entertainment programs, programs’ formats and presenters irritate the knowledgeable 

viewers for the following reasons: 

POLITICIANS: 

 The performance profile of politicians in their respective constituencies and national 

politics is deliberately ignored. Most of the politicians are seen on more than one show in 

the same time slot. It is often alleged that news channels have an agency / owners / party 

cleared list of political participants to create a fake impression of media’s political 

neutrality. A number of evidently corrupt and crook politicians / family members of the 

technocrats turned politicians are presented as political angels in almost all major political 

news talk-shows. Focus is on ―Personality Politics‖ instead of discussion on genuine issues 

by ―Apolitical Experts‖ on the subject. But how can media owners, anchors, analysts and 

journalists and politicians respectively survive without scratching each others’ back on 

screen professionally and politically. According to ―mouths of the media‖ their TRPs go 

down when they do not discuss politics with ONLY POLITICIANS!!! Will any one in his 

senses buy this logic?  

 The participation and contribution of the elected representatives of the political parties in 

the process of legislation and institutional reforms are not taken into consideration. 

 The participation of politicians in public service initiatives / activities when their parties are 

in and out of power is totally neglected.  

 The reflection of their personal image in country’s perceived image within and outside 

Pakistan are not weighed  

RETIRED CIVIL AND MILITARY ANALYSTS AND SO-CALLED INTELLECTUALS/ HUMAN 

RIGHTS ACTIVISTS: 

 Most of the retired civil and military officials, intellectuals / human rights activists are 

frequently presented on screen as country-loving ―knowledgeable‖ analysts whereas even 

ordinary citizens with average intellectual level are aware of their respective in-service and 

after-retirement dubious background and pro-enemies of the state activities.  

 Most of them are criminally responsible for the mess Pakistan is in 

 Most of them are professionally dishonest, morally bankrupt and ethically untrustworthy 



  

PRINT AND ELECTRONIC JOURNALISTS: (WITH OBVIOUS RARE EXCEPTIONS) 

 Most of them are knowledgeable BUT dishonest, inward-looking, and over-pampered. 

They are paid far more than their true professional worth. 

 Most of them think that by interviewing VIPs and VVIPs they themselves have become 

VIPs and VVIPs whereas in reality people hate on-and-off-screen VIPs and VVIPs because, 

according to general perception, they are responsible for the Pakistan’s artificially 

created predicaments of which corrupt politicians and majority of corporate crooks take 

―engineered‖ advantage. Consequently, the people hate those anchors too who invite 

them as political and professional analysts. (VIP now means Very Insecure and Highly 

Incompetent Person) 

 Almost all of them including media owners are ignorant of State Management 

Concepts, Practices and Trends. They often appear ill-informed and rely on outdated 

information. Electronic media owners are incapable of genuinely original content 

engineering, monitoring, evaluation and review. They don’t know on which national issues 

they are supposed to laugh and on which they are expected to cry! They appear laughing 

on funerals and crying in weddings. This is their level ―Content Comprehension.‖ 

 Most of them knowingly mis-represent the country’s internal and external 

predicaments. Instead of asking question they put words in participants’ mouth. 

CELEBRITIES: 

 Our Media Owners have developed a group of celebrities consisting of only film stars 

(Where is the film industry?), solo singers, music bands, cricketers, television stars / 

anchors and fashion designers. They are presented as role models, motivators and 

mobilizers. Surprisingly, these so-called role models, motivators and mobilizers, except 

fashion designers, have failed to create their own platforms and mobilize their own 

respective professional communities. Owners of advertising agencies and corporate bosses 

are also equally responsible for this disgusting development. 

 The script-free show hosts had started bringing their parents, new born babies, husbands, 

brothers and sisters in live shows and the media owners were silently encouraging that 

irritating personal and family projection. Some hosts had gone to the extent of showing 

their repulsively decorated houses to the viewers and a leading entertainment channel’s 



  

surprisingly “over-impressed” show-host-cum-producer had gone to the extent of 

showing the bath room of a “proud floor dancer.” The same anchor was declared Oprah 

of Pakistan by a distinguished (?) personality who is (not was) on top of the list of those 

who have successfully buried the film industry and are now busy in digging the grave of 

country’s entertainment channels. The same anchor presented a ―belly dance‖ as an 

exercise in the month of Holy Ramadan. The same anchor, after a forced screen exit by 

circumstances, is now hosting a serious show with a non-serious approach and title that 

does not go with the subjects of the show. Incidentally, the word ―Ramzan Mubarak‖ had 

been replaced with the word ―Ramzan Kareem‖ following the Indian channels!!! WHAT A 

LEVEL OF INTELLECTUAL BANKRUPTCY!!! 

 An anchor advised her viewers to keep their eyes on her ―shoes collection‖ and other 

compared the “cost of his tie” with the “minimum daily wage earner’s earning for 

the whole month.”  

 An anchor known for his ―links with agencies‖ ridiculing a highly acclaimed and widely 

respected retired judge claimed that it would take 300 years to create a talent pool! This 

is how these anchors and management position holders in television channels fool the 

electronic media owners, if there is any need to fool them, for staying on screen for four to 

five out of seven days. Some of them are doing two and at times more than two programs 

a week. Their insistence on the non-availability of talent is meant to perpetuate their 

irritating on screen presence with the connivance of the channel owners to the disgust of 

serious and knowledgeable viewers. 

 An anchor had a complete program on her own father on Father’s Day. If her father was 

such a big name why did the other channels miss him on such an important occasion as 

father of the entire country? The program was co-hosted by her three sisters!!! The 

management of the channel was sleeping before, during and EVEN after the 

show!!!  

 An over-confident anchor-cum-current affairs director of a channel, known for links in the 

intelligence agencies and military circles, aggressively and at times violently, jumps into 

the throat of a guest who deviates from host’s ―rigid perceptions‖ on national issues to 



  

make him/her agree to the host’s particular emphasis on the urgency and legitimacy of 

military action inside Pakistan. 

 Director news of a channel is very fond of remaining focused on camera in and outside the 

studio and delivering lectures based on pre-historic information and references. When he 

is not on-camera he makes sure that his voice remains on air. His over-exposure has 

made him undesirable on screen. Now he has also switched channel continuing the only 

thing he knows how to do. TALK, TALK and TALK!  

 Director current affairs of a news channel and co-host of a conceptually pirated program 

does not take more than a few seconds to lose his temper and shout at his co-host and 

even live callers whenever an opinion contradicting his own views is voiced. He moved his 

shop to another channel and now seen again on the same channel he had left for what 

only God knows!!!  

 A book shop-keeper-cum-anchor-cum-scholar-cum-editor-cum-analysts-cum-anchor does 

not hide his fear of the domination of ―Muslims‖ and rule of ―Shariah‖ in Pakistan and 

wants everyone to make sure that anybody who differs with his views gets shot and killed 

by any available legitimate and or illegitimate means. He went to London for recording the 

interview and thanking a self-exiled politician for his bold stand against the ―so-called 

Taliban.‖ Now he has switched to another channel where he ―quotes King Solomon’s bird‖ 

in his fantasized analyses making knowledgeable people laugh if they accidently stop to 

watch his ridiculous childish show for a minute or two!  

 Hardly two or three genuine educationists and religious scholars are seen on the screens 

of almost all the television channels. Most of the guests presented as Expert Analysts are 

on the pay role of the CIA and MI through world’s leading think tanks and educational 

institutions. Anchors themselves were discussing the availability of foreign media support 

fund to tune of US$50 million!!! Who is getting how much for what ONLY GOD KNOWS 

THAT!  

 Decision-making process in media is non-transparent. Powerless non-professional 

characters, with rare exceptions, are introduced as dummy and stiff-necked Presidents / 

CEOs / COOs who are understandably not available to genuine talent due to their widely 

known professional incompetence and ineligibility to make on-the-spot-decisions and even 



  

to discuss genuine issues. Most of them professionally do not qualify to even 

become a program manager in a television channel. THEY HAVE ALMOST SHUT 

THEIR DOORS ON GENUINE TALENT. It is surprising that the leading print and 

electronic media in Pakistan is dominated by four brothers. In psy-war it is called 

convenience of communication!!! Though, in appearance, it is hard to question any 

aspect of their professional credibility and personal integrity. Do they really qualify to hold 

the positions that they do?  

 There is no platform to acknowledge the achievements of outstanding professionals. As a 

matter of fact the genuinely outstanding professionals are deliberately marginalized, 

isolated and humiliated by making them subordinate to non-professional favorites 

and dishonest informers of the management, politicians, local and foreign civil and 

military intelligence agencies.   

 A disgustingly irritating, repulsive and annoying circle of so-called celebrities and their 

families has been created by the media owners with a consequence that the genuine 

creative talent is hard to find. 

THE LAST WORD 

On the one hand, the media owners are responsible for this on-going-on-screen drama and 

on the other, the situation in Pakistan clearly reflects the symptoms of “a transition phase 

from an ongoing destabilization to disintegration process.” They must keep the 

following paragraph from the Founding Statement of the Principles of Project for the 

New American Century in mind: 

―America has a vital role in maintaining peace and security in Europe, Asia and the Middle 

East. If we shrink our responsibilities, we invite challenges to our fundamental interests. The 

history of the 20th century should have taught us that it is important TO SHAPE 

circumstances BEFORE crises emerge, and to meet threats BEFORE they become DIRE. 

The history of the past century should have taught us to embrace the cause of the American 

leadership.‖ What the Americans are doing accordingly in War Theater across the globe 

including Pakistan and countries around it is in their national interest and they can not be, 

therefore, blamed for the “intended” and/or “un-intended fallout” of their doings.   



  

So whatever is happening NOW in settled and tribal areas of Pakistan, Karachi Punjab 

and Baluchistan are a loud and clear indication of the fact that “a transition phase from 

destabilization to disintegration of Pakistan” is ABOUT TO begin and our political 

leaders, media owners, retired civil and military analysts and senior journalists-cum-

anchors-cum-producers are intentionally or unintentionally adding fuel to the fire. Are 

they doing it consciously or innocently? Only God knows that. Benefit of doubt is 

their genuine right. 

Now I quote a paragraph from Carl Bernstein’s article ―The idiot culture‖ on his reflections of 

post-Watergate journalism. I think it will provide an opportunity to our country’s so-called Carl 

Bernsteins to see what a genuinely true investigative journalist feels about ―American media’s 

self-congratulation and defensiveness‖ twenty years after the ―Watergate break-in and 

resignation of Richard Nixon.‖ 

―It is now nearly a generation since the drama that began with the Watergate break-in and 

ended with the resignation of Richard Nixon, a full twenty years in which the American press 

has been engaged in a strange frenzy of self-congratulation and defensiveness about its 

performance in that affair and afterward. The self congratulation is not justified; the 

defensiveness, alas, is. For increasingly the America rendered today in the American media is 

illusionary and delusionary—disfigured, unreal, disconnected from the true context of our 

lives. In covering actually existing American life, the media—weekly, daily, hourly—break new 

ground in getting it wrong. The coverage is distorted by celebrity and the worship of celebrity; 

by the reduction of news to gossip, which is the lowest form of news; by sensationalism, which 

is always a turning away from a society's real condition; and by a political and social discourse 

that we—the press, the media, the politicians, and the people—are turning into a sewer.‖ 

I do not think that our media owners and their handpicked mouths and hands are slightly 

capable of understanding what Carl Bernstein did, is remembered for and his humility to 

under-rate his own outstanding achievement to expose the true ―HOLLOWNESS‖ of his own 

country’s media. 

Seeing the reflection of the disappointment of Carl Bernstein on the performance of his 

country’s media in my own disappointment now I present LORD MACAULAY’S ADDRESS TO 

THE BRITISH PARLIAMENT ON 2ND FEBRUARY, 1835 



  

 
―I have travelled across the length and breadth of India and I have not seen one person who 

is a beggar, who is a thief such wealth I have seen in this country, such high moral values, 

people of such caliber, that I do not think we would ever conquer this country unless we break 

the very backbone of this nation, which is her spiritual and cultural heritage, and, therefore, I 

PROPOSE THAT WE REPLACE HER OLD AND ANCIENT EDUCATION SYSTEM, HER 

CULTURE, FOR IF THE INDIANS THINK THAT ALL THAT IS FOREIGN AND ENGLISH IS 

GOOD AND GREATER THAN THEIR OWN, THEY WILL LOSE THEIR SELFESTEEM, THEIR 

NATIVE CULTURE AND THEY WILL BECOME WHAT WE WANT THEM, A TRULY 

DOMINATED NATION.‖  

 
In order to stand and walk tall our country’s media needs genuinely original ideas and 

professional teams with Alexander the Great and his soldiers’ CARDIA DYNAMIS enabling 

others to congratulate them on their contribution instead of putting words of praise of 

programs and host of programs in the mouth of those politicians who lack integrity as well as 

credibility. 

 

 

 

BASIC INFORMATION ABOUT ZHK  
 

Zahid Hussain Khalid is the Pakistan Manager for 
Asiamoney magazine – a Euromoney Institutional 
Investor (Jersey) Company, and is the owner of 

Sun&FZ Associates and International Media Sales, 
where he has coordinated editorial and advertising 

assignments on Pakistan for such publications as 
Euromoney, Forbes, Forbes Global and Petroleum 

Economist. He is also Country Manager and Regional 
Coordinator for Gulf Cooperation Council countries of 

world’s leading online Innovation Management 
magazine and Member of its Management Board. His 

 
editorial and advertorial work has been featured in many publications and media outlets, including Jang Group of Newspapers, Arab News, 

Financial Times, the Hong Kong Standard, the Lahore Frontier Post, the Muslim Daily, Pakistan Television Corporation and South China 
Morning Post. With over thirty years of experience in integrated social and corporate strategic planning, cross-media content and product 
engineering, branding and co-branding, production, packaging and marketing, Zahid has authored a number of unique technical and financial 

proposals for marketing and fundraising.  
 
A FEW MILESTONES:  

 He judiciously claims to have authored two of the five biggest successful marketing, advertising and fundraising projects in Pakistan 
with a unique distinction that in these projects he had created value-added cross-media integrated marketing, advertising and 
fundraising products becoming the pioneer of self-financed integrated cross-media product engineering technique in Pakistan.  

 Takes genuine pride in GETTING Jang Group ACKNOWLEDGED as #1 Group of Publications in and outside Pakistan working shoulder to 
shoulder with Founder, Chairman and Editor-in-Chief. No other employee of the Group can claim this OUTSTANDING DISTINCTION to 
the EXTENT HE LEGIMATELY DOES!  

 Launched Pakistan’s first fully sponsored successful media campaign for Subscription Sales of an English Daily Newspaper in Pakistan.  

 In 1999, helped Chairman / CEO of Daily Ausaf as fully authorized Founding Deputy Chief Executive of the newspaper to form an  
outstanding team of professionals within a fortnight to successfully turn a given up dream of publishing a newspaper into a reality. Daily 

Ausaf is now published from a number of cities in Pakistan and London and Frankfurt.  

 Global Vision 2000: A conceptual framework to make the world an enjoyable place to live  

 Researched, planned, edited, published and launched the pre-test edition of State Management Review - Country's first and the last 
magazine on Good Governance  



  

 Authored winning technical and financial proposals for South Asian Federation Games for raising Pak Rs. 450 million with ZERO 
fundraising, Advertising and Marketing Budgets by converting the non-availability handicap into a marketable product in the form of SAF 

Stars Club (revenue generation through membership fee), SAF Stars Television Quiz (through pre-production sponsorships and on-air 
advertising), and SAF Stars Events (through sponsorship and gate-money)  

 Authored pre- and post-9/11 Scenarios and Media Plan for Mass Mobilization approved and appreciated personally by President of 

Pakistan himself and his entire team.  

 Identified a Cycle of Nine Social and Economic Evils and prepared a global, regional and Pakistan specific Model Country Plan to confront 
and eliminate the evils  

 Prepared a plan for disaster preparedness and mitigation with the help of top ranking experts in the world.  

 Prepared of a genuinely original Model for a unique Media City-cum-Theme Park in Pakistan  

PROJECTS IN PIPELINE  

 A Book on Future of Emerging Markets and Global Economy  

 Launch of an e-Initiative against Global Social and Economic Evils  

 Creation of a Unique Entrepreneurial Platform of Global Corporate Angels for the monitoring of Global Media, Political, Social, Economic, 
Military and Diplomatic Governance  

 Declaration of War against Media's Freedom to Deceive 

 

 
Scholarly Video and Power Point Presentations as well as Strategic Cross-Media Promotional Plans based on world class 

Research and Analyses: 
 

 Documentary on Afghan Refugees (nominated for Best Producer Award 1983), Year of the Aged 1982, Flower Exhibition in Islamabad 
and hundreds of programs on current affairs including HAFTA-E-RAFTA, a weekly program on events of national and international 
importance.  

 Presented detailed proposals, presentations, video spots, promos and dozens of program ideas to the owners of the leading televisions 
networks for head on competition with Indian and International Television Channels in genuinely original innovative Content Engineering 
Formats.  

 Technical and Financial Proposal for South Asian Federation Games 
 Financial Plan for Ricky Martin Show in Dubai, Islamabad and Karachi 

 Financial & Image Revival Plan for Utility Stores Corporation 
 President of Pakistan’s Seven Point Agenda and its Proposed Execution Methodology through media 
 Investment Destination Pakistan 

 Operation A.C.C.E.S.S.: Pre and Post 9/11 Scenarios & Media Plan for President Secretariat 
 Operation S. T. A. R. S for a Regional Geo-Strategic Operation A.C.C.E.S.S.    

 Operation R. O. P. E.: detailed analysis of Pre-Referendum Scenario and Media Plan 
 Popular Perceptions and Realities on Ground: Summary of the analysis of Post-Presidential-Referendum Political, Social, Economic, 

Diplomatic and Military Scenarios.  

 India-Pakistan Military Standoff and the Media Plan 
 Global Initiative against Social and Economic Evils 
 Audio-visual presentation of a virtually produced trailer and creative marketing plan for a Conceptually Unique Quiz  

 The Last Word to the Defenders of and Media Owners in Pakistan  
 The War on Terror and The Conspiracy Theory  

 Israel and the Euro-American Jews  
 Who is in Search of Safe Havens  
 The Twelve Reasons for Global Economic Crisis and the Way Out 

 Straight Talk: Pakistan at 60 – A series of three research papers 
 The Missing Link & the Misunderstandings: A Philosophical Approach to The Universal Brotherhood of Mankind 
 Budget for Whom? The first precise to-the-point research analysis proving that there is absolutely nothing in the national and provincial 

budgets for a common man. 
 

Research oriented articles in print media of Pakistan: 
 
 Diagnosis of Symptoms and Cure of the State Management System – State Management Review 

 Failure in determining the national priorities – Nawa-e-Waqt 
 Psychological aspects of the media coverage of Kargil – Nawa-e-Waqt 

 Kargil: Military Success or Diplomatic Failure? – Daily Nawa-e-Waqt 
 Pakistan’s Investment Potential – Daily The Muslim  
 What makes and breaks a political leader – Daily The Muslim 

 Pakistan’s real social and economic problems: Part l and ll – Daily The Muslim  
 Creative handling of the national economy – Daily The Muslim  
 Global Scenario and Local Priorities – Daily The Muslim  

 Why is peace in Karachi necessary – Daily The Muslim  
 Pakistan’s Elements of National Power: An Analysis – Daily Jang 

 Soviet defeat in or retreat from Afghanistan – Daily The Muslim 
 A detailed analysis of the reasons for Soviet occupation of Afghanistan – Akhbar-e-Jahan 
 A detailed analysis of Camp David Accord – Daily Jang  

 Every Pakistani is an Ambassador abroad – Daily Jang  
 Soviet Geo-Politician’s Afghan Philosophy – Daily Mashriq 

 Three problems of developed countries, three problems of developing and under-developed countries and three problems of United 
Nations: An analysis of causes and consequences – Daily Jang  

 


